
Coming up with fresh ideas for your wellness program can be a challenge. Taking a survey is the best way to get ideas because you can develop programs to target your employees’ interests. But if your creativity is ebbing and you’ve got that been-there, done-that feeling, take a look around. Current events or health promotions in the community can spark ideas for programs that will have meaning to your workers and your workplace.


Hardly a week goes by without headlines trumpeting the newest medical breakthrough. Some of these reports may conflict with earlier findings, which leads to confusion about the best course of action for a particular health concern. Using community resources, you can create a program that sheds light rather than throws heat. Nonprofit health promotion agencies such as the American Cancer Society or the American Heart Association have speakers who can talk about new findings in the context of what is already known. Such organizations also have fact sheets that can be handed out. 

Community promotions also are a source of ideas for workplace programs. Charity walks, which your employees are likely to join, are a good reason to promote your own walking program and distribute pedometers. Fast-food restaurants will advertise their latest healthy offerings, which is a reason to bring in a registered dietitian to discuss ways to make the best choices when eating on the go.


Helping employees to find information about topics they may not want to discuss also is a legitimate function of a wellness program. Consider periodically running a list of websites that offer information and aren’t selling a product or promoting questionable practices. Government sites such as www.cdc.gov, www.nih.gov and www.nccam.nih.gov have the latest news about medical research and also alternative and complementary medicine. The National Library of Medicine (www.nlm.nih.gov and click on “for the public’’) makes research studies available to the public. You might even consider inviting a research librarian to show employees the most effective ways to navigate such a site.


By connecting to your community and looking at a larger picture, you can develop a steady stream of programs that are relevant to your employees’ lives, at work and at home.
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