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Workplace Wellness CutsHeath-Care Costs, Improves Productivity
 
By David Henderson 

W ith health-insurance premi­
ums rising four times as fast 
as average wagesoverthe past 

six years, investing in workplace wellness 
programs is an important stepthatemploy­
ersaretakingto control costs, improve pro­
ductivity, andhelpemployees livehealthier 
lives. 

According to the National Coalition on 
Healthcare (NCHC), health-insurance ex­

penses are among 
VIEWPOINT ,the fastest-grow~g 

costs for both em­
ployers and em­

ployees - and, without dramatic change, 
that costlytrend is expected to continue. 

Since 2000, the employer's portion of 
health-insurance premiums has increased 
about 87 .percent, while overall wage in­
creases have totaled about 20 percent, 
and the average employee contribution to 
company-provided health insurance has 
increased 143percent; according to NCHC­
statistics. Average out-of-pocket costs for, 
deductibles, co-payments for medications,' 
and co-insurance for physician and hospi-, 
talvisitsjumpedabout 115 percentoverthe 
sameperiod. 

In addition to rising health-insurance 
premiums, employers also pay in other 
ways when employees are in poor health. 
According to research conducted by Ron 
Goetzel, Ph.D. of Cornell University and 
Thomson Health Care, 'these additional 
costsinclude illness-related employee tum­

, over, lost productivity due to unscheduled 
absences, costs associated with non-occu­
pational disabilities, and workers'-com-: 
pensation claims. ' . 

Health insurers throughout the nation 
are working to make , 
a difference by focus­
ing on wellness and 
preventive-care pro­
grams that encourage 
and motivate people 
to take controlof their 
health and live health­
ier lifestyles. While 

Henderson preventive care is 
geared toward avoid­

ingillness, welhiess encompasses a holistic 
approach to creating 'lifestyles that allow 
peopleto live happier, healthier lives. 

With workplace wellness programs 
health-care companies are takingthe focus 
on prevention to the next level. MVP's 
Work Well, Live Well provides online 
health tools and educatieninformation.to 
our nearly700,000 members;' 

Theonlinewellness toolshelpcompanies 
support theiremployees-and helpmembers 
set themselves on a course towardS healthy 
choices including increasing exercise and 
activity levels, eatinga more balanceddiet 
andfinally kickingthatsmoking habit after 
years of failedattempts. 

A mouseclicktakesmembers to materi­
als;including guides tonutrition andweight 
management, tips on boosting physical ac­
tivity, updates on healthy trends, important 
preventative care guidelines, and "Living 
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Well" videoclips. 
Wellness programs payoffinmoreways 

than one. Some members caneam health- , 
insurance premiumrebates by makinglife­
stylechanges, suchas exercising regularly, 
getting checkups, and eating right, .and 
recording thosehealthactivities online. 

Nationwide, studies have found work­
place wellness programs can dramatically 
lower health-care costs. A recent study by 
the Partnership for Prevention found that 
eachdollara company invested in wellness 
programs returned $3.50 in health-care 
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savings, 
The study also found that companies 

with wellness programs experienced a 28 
percent reduction in absenteeism, a 30 
percent drop in workers' compensation 
and disability, anda 26 percent decrease in 
overall health-care costs. 

By directly sharing some of those cost 
savings'with consumers, people have both 
the long-term healthand short-term finan­
cial motivations to make key changes in 
their lifestyles that benefiteveryone. 

Workplace wellness programs alone 
won't solve 'the problem of escalating 
health-care costs, but these programs are 
a cost-effective part of the solution. And, 
just as importantly, they help people take 
control oftheir livesand health by provid­
ing important information in an accessible, 
understandable format. 0 

David Henderson is chief marketing offi­
cer ofSchenectady-basedhealth-insurance 
provider MVP Health Care, Inc., which. 
has about100,000CentralNew Yorkmem­
bers in its healthplans. 


